INFERENSI, Vol. 9(1), May. 2026. ISSN: 0216-308X (Print) 2721-3862 (Online)

77

Factors Affecting Interest in Revisiting
Kare Tourism Village Based on
Structural Equation Modeling

M. Fariz Fadillah Mardianto™, Elly Pusporani’, Suliyanto’, Sri Endah Received: 18 October 2024

Nurhidayati?, Na’imatul Lu’lu’a’, Marcelena Vicky Galena' Revised: 16 March 2026
! Department of Mathematics, Universitas Airlangga, Surabaya, Indonesia Accepted: 25 May 2026
2 Department of Business, Universitas Airlangga, Surabaya, Indonesia

*Corresponding author: m.fariz.fadillah.m@fst.unair.ac.id

ABSTRACT - This research focuses on analyzing the factors that affect tourists' intentions to revisit Kare Tourism Village. Utilizing
quantitative methods, primary data were gathered through questionnaires from 105 tourists who had previously visited the village. The SEM-
PLS method was employed for analysis. In this study, several latent variables were identified, including facilities and services in Kare Tourism
Village as exogenous latent variables, tourist satisfaction as both an endogenous latent variable and an intermediate variable, and tourist
interest as the dependent variable. The findings reveal an R* value of 0.876 for tourist satisfaction, indicating that 87.6% of the variation in
satisfaction can be explained by the model, which is considered strong. In contrast, the R* value for tourist interest is 0.548, suggesting that
54.8% of the variation in interest is explained by the model, classified as moderate. Additionally, the GoF value of 0.673 demonstrates a high
model fit. Furthermore, the service variables in Kare Tourism Village significantly impact tourist satisfaction.
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. INTRODUCTION

Tourism is a crucial sector in the global economy that can significantly contribute to economic growth, enhance
people's well-being, and support the preservation of local cultures [1]. This sector is also closely associated with several
Sustainable Development Goals (SDGs), including Goal 8, which focuses on decent work and economic growth; Goal 11,
which aims for sustainable cities and communities; and Goal 12, which emphasizes responsible consumption and
production. In the Indonesian context, tourism has been identified as one of the priority sectors to support the
achievement of the SDGs. According to data from the Central Bureau of Statistics, the accumulative number of tourists
in Indonesia in the period January to September 2023 reached 8.5 million, an increase of 143.41% compared to the same
period in 2022. However, the Minister of Tourism and Creative Economy targets 14 million tourists to visit Indonesia by
2024. As this target has not yet been achieved, better planning is needed in the tourism sector to avoid problems and
ensure planned, directed, coordinated, realistic, and sustainable development [2].

Kare Tourism Village, situated in Madiun Regency, holds significant potential to be developed as a top tourist
destination. Developing Kare Tourism Village can serve as a means of economic diversification for the local community,
reducing reliance on traditional agriculture or other single-source income streams. The village offers a range of natural
and cultural attractions that appeal to visitors. Enhancing tourism in Kare Tourism Village not only attracts visitors but
also provides an opportunity to preserve and promote local traditions and cultural practices, ensuring they are passed
down to future generations. However, tourists have varying perceptions and preferences concerning essential factors like
support facilities, service quality, pricing, and the overall experience. These perceptions and preferences play a role in
shaping their interest in returning to the destination. Hence, identifying and analyzing the factors influencing tourists'
interest in revisiting Kare Tourism Village is crucial. The interest in repeat visits reflects the likelihood of tourists
returning to a destination or engaging in similar activities again [3]. Enhancing the quality of services provided by
tourism managers is expected to align with higher tourist satisfaction, as high satisfaction and interest in repeat visits are
key indicators of a successful tourist destination [4]. This approach should be implemented in Kare Tourism Village,
aiming not only to attract initial visitors but also to encourage them to return.

A previous study by Nafisa et al. (2024) successfully identified the key factors that influence tourists' interest in
revisiting the Surabaya Mangrove Botanical Garden [5]. The findings revealed that facilities, costs, and tourist satisfaction
significantly impact tourists' likelihood of returning. Additionally, the factors influencing tourist satisfaction include
facilities, services, tourism image, and costs. The study also reported a Goodness of Fit Index (GoF) of 0.813, indicating
the model has a strong capability to explain the data. These insights emphasize the importance of understanding the
factors that shape tourists' decisions when selecting a destination.

The Structural Equation Modeling methods with Partial Least Square approach (SEM-PLS) is a statistical technique
used to test and develop complex theoretical models. As noted by Wang and Wang (2020), SEM-PLS is employed to
evaluate and estimate the relationships between one or more dependent variables and several influencing factors, making
it a multivariate analysis tool [6]. This method enables researchers to examine the connections between latent variables,
which are variables that cannot be directly measured and observable variables which can be directly measured [7]. SEM-
PLS is gaining popularity, particularly for research that involves numerous variables and requires detailed structural
modeling [8].
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Based on previous research and existing information, this research is motivated by the researcher's interest in
conducting an unprecedented study related to modeling the factors that influence tourist revisit interest in Kare Tourism
Village using the SEM-PLS method. This research is expected to provide a comprehensive picture of the factors that
influence return visit interest from various tourist perspectives. Tourists' preference to return, especially for those who
have visited before, can be influenced by the quality of the destination and their level of satisfaction [9]. Satisfied tourists
tend to be happy and more likely to consider repeat visits, so that the tourism sector in Desa Wisata Kare can have a more
tangible impact on the Indonesian economy.

Il. LITERATURE REVIEW
A. Facilities

Facilities are all things that make work easier and smoother to ensure optimal service [10]. Meanwhile, according to
Tjiptono (2014), facilities are physical resources that must be present in the product or service offered to consumers [11].
Based on this explanation, tourist facilities can be interpreted as facilities and infrastructure provided to meet the needs
of tourists when visiting certain tourist destinations.

B. Service Quality

Service quality refers to the effort to fulfill customer expectations based on their needs and desires [12]. The higher
the standard of service quality offered at a tourist destination, the greater the satisfaction experienced by tourists.
Rukuiziené (2007) highlights that delivering excellent service and consistently enhancing service quality in tourist
destinations can directly influence tourist satisfaction, which subsequently affects their intention to return [13].

C. Tourist Satisfaction

One important aspect in assessing the quality of a tourist destination is tourist satisfaction. Tourist satisfaction reflects
the extent to which tourists' expectations match the experiences they have during the visit. Wisata (2018) also states that
tourist satisfaction has a positive impact on the interest to visit again and recommend the destination to others [14]. Thus,
tourist satisfaction can be measured by how well a tourist destination meets their expectations. If these expectations are
not met, tourists will feel dissatisfied and reluctant to recommend the destination. Conversely, if tourists are satisfied,
there will be interest in visiting again. Therefore, tourist destination managers must continue to improve quality so that
tourists feel comfortable, happy, and satisfied, which in turn encourages repeat visits.

D. Tourist Revisit Interest

Return visit interest refers to a tourist's decision to return to a destination or recommend it to others. According to
Gustina et al. (2019), this interest is a desire or encouragement that arises from tourists to revisit tourist destinations,
which is triggered by the satisfaction they experience [15]. Kusumaningrum et al. (2022) state that tourist satisfaction has
a positive influence on repeat visit interest [16]. His research also shows that service quality, facilities, and costs in a
destination are important factors that influence tourists' interest in returning to visit.

E. Test of Validity

Test of validity is a technique used to evaluate the accuracy of items in an instrument, ensuring that it effectively
measures the intended constructs in the study. This assessment is carried out by correlating the score of each item with
the overall total score [17]. The hypotheses pertaining to the test of validity are as follows:
Hy : The attributes do not assess the same aspec.
H; : The attributes assess the same aspec.
In this study, the correlation technique used for validity testing is Pearson's Product Moment, as expressed in Equation
(1) below [18].

n s, (i) — Xiey X Xisy Vi

Txy = D
Vi = (w0 S - (S0}
with
Tyy : correlation coefficient for each item.
x : question item score.
y : total score (sample).
Yx : the total score of each item.
Xy : total number of sample scores for all items.
n : the number of samples.

The criteria for testing validity is if the correlation coefficient of the item to the total 7satistics > T(a;n—2) O p-value <
0,05 then the statement is declared significant (the attribute measures the same aspect) and is considered valid.

F. Test of Reliability

Test of reliability is performed to evaluate the stability of a measuring tool, ensuring it remains dependable and
provides consistent results when measurements are repeated [19]. This test verifies that the instrument is dependable,
stable, and capable of generating the same data when used multiple times.
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Reliability refers to the trustworthiness of the instrument, indicating that it provides accurate results. In this study, the
Cronbach's alpha method is employed for the test of reliability, using the formula provided in Equation (2)

[18]:
k 2

= () (1-557) @
with
Tu : Cronbach's alpha reliability value.
k : questionnaire items assessed.
of : variance of question items.
of : variance of the total score of all questions.

The reliability level of Cronbach's alpha is presented in Table 1 below.
Table 1 Reliability Level of Conbach's Alpha Value

Cronbach’s Alpha Value Level of Reliability
00=<7,<02 Exceptionally Insufficient Reliability
02<7,<04 Insufficient Reliability
04<7,<06 Moderate Reliability
06<7.<08 Sufficient Reliability
08=<7,<10 Exceptionally Sufficient Reliability

G. Structural Equation Modeling Partial Least Square (SEM-PLS)

Statistical methods utilizing Structural Equation Modeling (SEM) represent a multivariate approach that facilitates
the examination of causal relationships among variables and the analysis of latent variables based on their indicators.
SEM comprises two primary approaches: Covariance-Based SEM (CB-SEM) and Partial Least Square SEM (PLS-SEM)
[20]. While CB-SEM necessitates parametric assumptions, such as normal distribution, PLS-SEM is employed to estimate
latent path models developed by Herman Wold and is recognized as an effective method for measuring the influence of
variables and indicators. PLS-SEM is considered a robust analytical tool within SEM due to its applicability to various
data types, lack of specific assumptions, and suitability for smaller sample sizes [21]. The primary aim of PLS is to
formulate and test theories, predict the effects of predictor variables (X) on response variables (Y), and clarify the nature
of the relationship between the two.

H. Convergent Validity

In assessing convergent validity, Solimun (2010) relies on the correlation between the values of reflective indicators
and the corresponding latent variable [22]. Furthermore, Chin and Dibbern (2009) suggest that common criteria include
a loading factor greater than 0.7 and an Average Variance Extracted (AVE) above 0.5 [23].

I. Discriminant Validity

Discriminant validity is evaluated by examining the cross loading of the latent variable on its reflective indicators.
Validity is said to be adequate if the association between each indicator and the latent variable being measured is higher
than its association with other latent variables. The equation used to measure discriminant validity is explained in
Equation (3) below.

ke L A2
AVE = = (3)
(Z{'(:1 Azz) + Xi, var(e)
with
A2 : loading factor.
& : measurement error of the manifest variable.

J. Goodness of Fit (GoF) Index
The Goodness of Fit (GoF) index is utilized to determine how well the structural model aligns with its measurements.
The GoF can be computed using the formula provided in Equation (4) below.

GoF =+ AVE x R? 4)

According to Hair et al. (2013), the Goodness of Fit (GoF) is classified into several categories [24]. A GoF value of 0.1

indicates low fit, 0.25 represents moderate fit, and 0.36 indicates high fit. These categories are used to evaluate the quality
of the analyzed model, with higher AVE values indicating a better fit of the model to the data.

lll. METHODOLOGY
A. Sources of Data and Research Variables

The data for this research were obtained from primary sources through a survey of individuals who have visited Kare
Tourism Village. The survey was carried out by distributing questionnaires via Google Forms between August 2024 and
September 2024. The data collection method used is purposive sampling technique where the respondents is selected
based on certain criteria, namely respondents are people who have visited Kare Tourism Village.
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The sample size is determined based on the guidelines from Hair et al. (2021), which suggest that for SEM analysis,

the sample should be at least 5 to 10 times the number of questionnaire items [25]. In this research, with 21 question
indicators, the minimum sample size required is calculated as 5 x 21 = 105 respondents. Therefore, the data analyzed in
this study were gathered from 105 individuals who had visited Kare Tourism Village.

Research variables pertain to the attributes, properties, or values of individuals, objects, or activities that exhibit

specific variations and are identified by researchers for investigation and subsequent analysis to draw conclusions. Table
2 presents the latent variables and indicators related to the research questions for respondents who have visited Kare
Tourism Village.

B.

Table 2 Latent Variables and Research Question Indicators
Exsogenous Variable
Variable Indicator

The available public facilities are comprehensive (x;,)
The existing public facilities meet the required needs (x;,)
The current public facilities are well-maintained and clean (x;3)
The existing public facilities feature an appealing design (x;,)

Facilities in Kare Tourism Village (¢;)

Staff members appear well-groomed and provide courteous service (x,;)
Service at Kare Tourism Village (£,) Staff members assist promptly (x,,)
Staff members deliver information in a friendly and clear manner (x,;)

Endogenous Variable

Variable Indicator

Satisfaction with tourist destinations in Kare Tourism Village (z;,)
Satisfaction with services in Kare Tourism Village (z;,)
Satisfaction with security in Kare Tourism Village (z;5)

Interest in Revisiting Kare Tourism Intention to visit within the next 3 months (y,,)

Village Tourists (17,) Willingness to recommend the destination to others (y;,)

Tourist Satisfaction in Kare Tourism
Village (1,)

Research Analysis Methods
This research uses the SEM-PLS method, a statistical analysis technique that does not depend on data distribution so

it is suitable for data that does not follow a normal distribution [26]. The analysis process in this study involves the
following steps.

1.
2.

3.

Conduct a literature study.

Determining the research sample.

Developing a questionnaire containing question items regarding factors that are thought to influence interest in
revisiting Kare Tourism Village.

Collecting data by distributing questionnaires to respondents who have visited Kare Tourism Village.

Conduct validity and reliability tests.

Forming path diagrams for endogenous, exogenous variables, and the relationship between latent variables and their
indicators.

Transform path analysis into a system of equations, which includes the outer model and the inner model.
Estimating SEM-PLS parameters with iteration technique.

Evaluating the inner model, outer model, and overall model.

. Performing bootsrapping resampling.
. Conduct statistical hypothesis testing for measurement models and structural models by observing the statistical

value in the t test.

. Interpreting the outer model and inner model and drawing conclusions on the analysis results that have been

obtained.

. Provide policy recommendations according to the research results.

The analysis process outlined above is depicted in the research flow chart shown in Figure 1 as follows.

Determine the Estimating SEM.PLS
research sample parameters

1 |

Drawing up a

Conduct model
questionnalre
evaluation

No |
o Provide policy
’ perform |_' recommendations
b g
resampling
Conduct literature | |
studies J. Finish

Yes

Carry out statistical

hypothesis testing of
Form a path madels

diagram

1 l

Converting path Interpret models
and draw -
conclusions

—_—

analysls to a system
of equations

Figure 1 Research Flow Chart
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IV. RESULTS AND DISCUSSIONS
A. Validity Test
The validity test for this research involves the following hypotheses:
Hy : p = 0 (the question is invalid)
H; : p # 0 (the question is valid)
The null hypothesis (H,) will be rejected if the p-value is below a (0.05). The outcomes of the validity test for the

research questionnaire statements are shown in Table 3 below.
Table 3 Outcomes of The Validity Test

Variable Indicator P-Value Description
X11 0.00 Valid Indicator
X1z 0.00 Valid Indicator
Facilities in Kare Tourism Village (¢;) *ia 0.00 Valid Indicator
X14 0.00 Valid Indicator
Xp1 0.00 Valid Indicator
Services at Kare Tourism Village (£,) Xy 0.00 Valid Indicator
X3 0.00 Valid Indicator
' ' ' ] Z11 0.00 Valid Indicator
Tourist Satls\f]a;lt;(;r; Z(i:] 1Ijare Tourism 1y 0.00 Valid Indicator
Z13 0.00 Valid Indicator
Interest in Revisiting Kare Tourism Y11 0.00 Valid Indicator
Village Tourists (1,) Viz 0.00 Valid Indicator

According to Table 3, all question indicators have a p-value less than a (0.05), indicating that all question indicators
are valid.

B. Realibility Test
The reliability test assesses the reability and consistency of a questionnaire. A research instrument is deemed highly
reliable if the Cronbach's alpha value is > 0.6. The results of the reliability test, calculated using the formula in Equation

(2), for all research variables are displayed in Table 4 below.
Table 4 Outcomes of The Reliability Test

Variable Cronbach' s Alpha Value Explanation
Facilities in Kare Tourism Village 0,863 Exceptionally High Reliability
Services in Kare Tourism Village 0,870 Exceptionally High Reliability
Tourist Satisfaction in Kare Tourism 0,792 High Reliability

Interest in Revisiting Tourists in Kare
Tourism Village
According to Table 4, the findings of the analysis demonstrate the Cronbach's alpha values for the variables of
facilities, services, satisfaction, and interest in revisiting Kare Tourism Village indicate reliable instruments with high to
very high reliability, as the values range from 0.702 to 1.00.

0,702 High Reliability

C. Characteristics of Respondents
Before conducting the analysis, it is essential to understand the characteristics of the study's respondents. The
following sections outline the respondents’ characteristics by gender and age, as shown in Figure 2 and Figure 3.

=Male =Female

Figure 2 Respondent Characteristics by Gender
According to the pie chart in Figure 2, it can be observed that the proportion of respondents by gender is relatively
balanced, with 52% men and 48% women. This suggests that male participation is slightly higher than female in this
survey. However, the difference between the two groups is not significant, so it can be said that this analysis considers
a fairly balanced representation between genders.
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Figure 3 Respondent Characteristics by Age
Furthermore, in the pie chart in Figure 3, the majority of respondents are in the 17-25 years age group with a
proportion of 56%, which shows that most respondents are young. Respondents in the 26-35 years age range accounted
for 27%, followed by the 36-45 years age group at 9%, and the >45 years age group at 8%. This data indicates that the
majority of visitors to Kare tourism village are young people, who may be more interested in the natural and cultural
attractions on offer.

D. Structural Equation Modeling (SEM)

This study's constructed model includes four latent variables, which consist of two exogenous and two endogenous
latent variables. The exogenous latent variables consist of the facilities and services available in Kare Tourism Village.
In contrast, the endogenous latent variables are tourist satisfaction and tourist revisit interest at Kare Tourism Village.
The path diagram utilized in this study is displayed in Figure 4 below.

. . Interest in
Satisfaction .
Returning

Facilities

Services

Figure 4 Research Path Diagram

E. Assessment of Measurement Model (Outer Model)

An assessment of validity and reliability is conducted by evaluating the measurement model to ensure that each
indicator used in this study is both valid and reliable in explaining the latent variables. This evaluation involves checking
for convergent validity, discriminant validity, and the reliability of each indicator. The principle of convergent validity
indicates that indicators within a single construct should exhibit a high correlation. Convergent validity can be measured
using two indicators: the loading factor, which should be greater than 0.7, and the AVE value, which should exceed 0.5.

The results of the loading factor values are summarized in Table 5 below.
Table 5 Value of Loading Factor

Variable Indicator  Loading Factor Value Explanation
X11 0.842 Valid Indicator
Facilities in Kare Tourism X1p 0.837 Valid Indicator
Village (¢;) X13 0.838 Valid Indicator
X14 0.867 Valid Indicator
Services in Kare Tourism a1 0877 Val?d Ind%cator
Village (&) X33 0.888 Val}d Ind%cator
X3 0.909 Valid Indicator
Tourist Satisfaction in Kare “1 0744 Val%d Ind%cator
Tourism (n,) Z1 0.903 Val%d Ind?cator
Zi3 0.866 Valid Indicator
Interest in Revisiting Tourists Y11 0.801 Valid Indicator
in Kare Tourism Village (17,) Vi 0.944 Valid Indicator

The analysis results in Table 5 show that all loading factor values of each indicator have exceeded 0.7, which
indicates that each indicator for all variables is valid and has a significant influence. Meanwhile, the AVE value of each
latent variable obtained is summarized in Table 6 as follows.
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Table 6 Value of AVE

Variabel AVE Value Explanation
Facilities in Kare Tourism Village (¢;) 0.622 Valid
Services in Kare Tourism Village (¢;) 0.690 Valid
Tourist Satisfaction in Kare Tourism (1,) 0.573 Valid
Interest in Revisiting Tourists in Kare Tourism Village (7,) 0.661 Valid

According to the analysis results presented in Table 6, all research variables show sufficient convergent validity,
with AVE values above 0.5. The next step involves assessing discriminant validity based on the cross-loading values of
the indicators with their corresponding latent variables. The criterion for this assessment is that each indicator should
exhibit a higher correlation with the latent variable it measures than with any other latent variables. The summary of the

cross-loading values is provided in Table 7 below.
Table 7 Value of Cross Loading

Variable & $2 71 n2
X1 0.842 0.544 0513 0413
X1 0.837 0.621 0.659 0.347

& X3 0.838 0.685 0.551 0.540
X14 0.867 0.790 0.704 0.532
X1 0.761 0.877 0.788 0.498

& Xy 0.678 0.888 0.673 0.424
Xo3 0.655 0.909 0.632 0.286
Z11 0.500 0.566 0.744 0.357

o Zi 0.720 0.767 0.903 0.439
Z13 0.590 0.653 0.866 0.576
I 0314 0314 0.343 0.801

M2, 0.585 0471 0573 0.944

The analysis results in Table 7 indicate that the cross-loading value for each indicator is higher than the cross-
loading values of other variables in the model. As in the correlation value of indicators x4, %12, %13 and x;4 with the
exogenous variable facilities in Kare Tourism Village
(&) amounted to 0.842; 0.837; 0.838; dan 0.867. This value is higher than the other latent variables as well as other
variables.

Additionally, reliability can be evaluated using the Cronbach's alpha value. Table 8 below displays the Cronbach's

alpha values for each latent variable in this study.
Table 8 Value of Cronbach’s Alpha

Variabel Cronbach’s Alpha Value Description
Facilities in Kare Tourism Village (¢;) 0,868 Valid
Services in Kare Tourism Village (¢;) 0,872 Valid
Tourist Satisfaction in Kare Tourism (1,) 0,790 Valid
Interest in Revisiting Tourists in Kare Tourism Village (17,) 0,717 Valid

According to Table 8, all latent variables have a Cronbach's alpha value exceeding 0.6. Therefore, it means that each
variable is reliable, demonstrates consistency, accuracy, and precision in assessing the latent variables

F. Assessment of the Structural Model (Inner Model)
Structural model evaluation aims to ensure the strength of the model built. One way to evaluate this model is by
looking at the R-Square (R?). A model with R? around 0,67 s considered a substantial or good model, while a model with
R? around 0,33 is categorized as a moderate model and a model with R? around 0,19 is considered a weak model [27].

The R? values obtained from each endogenous variable in this study are summarized in Table 9 as follows.
) y
Table 9 Value of R-Square

Variable R-Square Explanation
Tourist Satisfaction in Kare Tourism Village (17;) 0,876 Strong Model
Interest in Revisiting Tourists in Kare Tourism Village (17;) 0,548 Moderate Model

According to Table 9, the tourist satisfaction variable has an R? value of 0.876, indicating that the exogenous latent
variables of facilities and services in Kare Tourism Village explains 87.6% of the variation in tourist satisfaction. The
remaining 12.4% is attributed to factors outside the study. Meanwhile, the exogenous latent variables of facilities and
services at Kare Tourism Village explain the endogenous latent variable of tourist revisit interest to the extent of 54.8%,
with the remaining 45.2% accounted for by other factors that were not considered in the study.

G. Overall Model Test
Besides utilizing the R? value, an overall evaluation of the model or combined measurement and structural model
assessment can be conducted using the Goodness of Fit (GoF) value. The GoF is determined by taking the square root of
the product of the average AVE and average R? value, as shown in Equation (4). The calculation of GoF for this study is
shown below.

GoF =VAVE x R?
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0.622 + 0.690 + 0.573 + 0.661 0.876 + 0.548
Gor = | ) x( )

4 2
GoF = 0.6732

According to the calculation results, the GoF value is 0.6732. This GoF value indicates that the model falls within
the high GoF category. In conclusion, the model demonstrates a strong capability to explain the data, suggesting that the
overall model is appropriate.

H. Hypothesis Testing
The hypothesis testing in this study aims to assess the influence of indicator variables on latent variables (outer
model) and the effect of exogenous latent variables on endogenous latent variables (inner model). The testing utilizes the
bootstrap resampling method with 1,000 bootstrap samples and a significance level of 0.05.
Hypothesis testing on the outer model is carried out with the following hypothesis.
Hy: Aj, = 0 (Indicators have no effect in measuring latent variables)
Hy: Aj # 0 (Indicators have an effect in measuring latent variables)

The hypothesis testing results for each indicator in the outer model are presented in Table 10 below.
Table 10 Results of Hypothesis Testing for the Outer Model

Indicator T-Statistics Value P-Value Decision
X11 7,942 0,000 H, rejected
X1z 10,842 0,000 H, rejected
X13 13,668 0,000 H, rejected
X14 22,632 0,000 H, rejected
X1 21,978 0,000 H, rejected
Xy 12,893 0,000 H, rejected
Xp3 8,557 0,000 H, rejected
711 7,181 0,000 H, rejected
Z1p 18,979 0,000 H, rejected
Z13 12,484 0,000 H, rejected
Vi1 3,774 0,000 H, rejected
Via 4,773 0,000 H, rejected

According to Table 10, the p-value for all indicators is below the a significance level of 0.05 and the tgqi5tics Value
of all indicators is greater than tqpe (1.96). Therefore, a decision can be made to reject Hy and it is concluded that all
indicators significantly influence the measurement of latent variables.

Furthermore, hypothesis testing is carried out on the inner model with the following hypothesis.

Hy: yjx = 0 (Exogenous latent variables do not significantly affect the measurement of endogenous latent variables)
Hy: v # 0 (Exogenous latent variables significantly affect the measurement of endogenous latent variables)

The findings of the hypothesis testing for the inner model are summarized in Table 11 below.
Table 11 Results of Hypothesis Testing for the Inner Model

Description T-Statistics Value P-Value Decision
Facility — Satisfaction 0,279 0,78 H, fails to reject
Facility — Interest 0,048 0,96 H, fails to reject
Service — Satisfaction 2,732 0,01 H, rejected
Service — Interest -0,010 0,99 H, fails to reject
Satisfaction — Interest 0,011 0,99 H, fails to reject

According to Tabel 11, the tgq4i5tics Value that is greater than t;4p;. (1.96) and the p-value < a significance level of
0.05 are observed solely in the relationship between service variables and tourist satisfaction at Kare Tourism Village.
Therefore, it can be concluded that only the service variable significantly influences tourist satisfaction at Kare Tourism
Village.

V. CONCLUSIONS AND SUGGESTIONS

Based on the analysis results, the validity test indicates that all indicators for the variables of facilities, services,
satisfaction, and tourist interest are significant and valid for measuring their respective latent variables. Additionally, the
reliability test results demonstrate that the research instrument exhibits good reliability. In the evaluation of the outer
model, all indicators have been validated for measuring the variables they represent, and the model meets the criteria for
convergent validity. Regarding the model's explanatory power, the R? value for the tourist satisfaction variable is 0.876,
indicating that the model accounts for 87.6% of the variation in tourist satisfaction, which is considered strong. In contrast,
the R? value for tourist interest is 0.548, suggesting that the model explains 54.8% of the variation in tourist interest,
classifying it as moderate. The GoF value of 0.673 further signifies a high model fit. All indicators were also found to be
significant in measuring their respective latent variables. In the inner model, only the service variable significantly affects
tourist satisfaction. However, the relationships between the variables of facilities and tourist satisfaction, facilities and
tourist interest, services and tourist interest, and satisfaction and tourist interest in Kare Tourism Village did not
demonstrate significant effects in this research model.
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Therefore, it is recommended that the main focus be given to improving service quality because it is proven to have a
significant influence on customer satisfaction. Improving aspects such as responsiveness, speed and friendliness can
further maximize the satisfaction of visitors to Kare Tourism Village. Even though facilities did not show a significant
influence, reviewing customer preferences regarding facilities is still important to ensure they meet their needs. In
addition, further studies are needed to determine other factors that influence interest more because the relationship
between facilities, services and satisfaction with interest is not significant. Further research could explore other elements
such as price, marketing, or ease of access to influence customer interest more effectively.

ACKNOWLEDGEMET
The authors express their heartfelt thanks to the Bachelor of Statistics Study Program, Faculty of Science and Technology,
Universitas Airlangga, as well as to everyone and all parties who provided support for this research and its publication.

REFRENCES
[1] U.S. Ahmad, "Implementasi Pariwisata terhadap Perekonomian Indonesia," AI-DYAS, vol. 1, no. 1, pp. 81-96, 2022.

[2] S. Alfariq and S. Hardjati, "Pengembangan Destinasi Pariwisata Hutan Mangrove Kecamatan Gunung Anyar Kota Surabaya,"
Jurnal Noken: Ilmu-Ilmu Sosial, vol. 8, no. 2, pp. 265-274, 2023.

[3] M. M. Rosid, H. H. Pratikto and Syihabudhin, "The Impact of Destination Image, Satisfaction, and Word of Mouth on Tourist
Revisit Intention: A Study of Tourists to Bali, indonesia," Jurnal Manajemen Perhotelan, vol. 5, no. 21, pp. 90-101, 2020.

[4] R.Anggraini and N. Lupita, "Pengaruh EWOM, Travel Motivation dan Destination Attractiveness terhadap Visit Intention di Kota
Batam," Jesya (Jurnal Ekonomi & Ekonomi Syariah), vol. 4, no. 2, pp. 793-803, 2021.

[5] Nafisa, A. Kurniawan and E. Ana, "Modeling The Factors That Influence The Interest In Revisiting Surabaya Mangrove Botanical
Garden Based On Structural Equation Modeling With A Partial Least Square Approach,” International Journal of Academic and
Applied Research (IJAAR), vol. 8, no. 4, pp. 41-48, 2024.

[6] J. Wang and X. Wang, Structural Equation Modeling: Applications Using Mplus, John Wiley & Sons Ltd, 2020.

[7]1 ].F.Hair, ].]. Fisher, M. Sarstedt and C. M. Ringle, "When to Use and How to Report the Results Of PLS-SEM," European Business
Review, vol. 31, no. 1, pp. 2-24, 2019.

[8] J. Henseler, C. M. Ringle and M. Sarstedt, "A New Criterion for Assessing Discriminant Validity in Variance-Based Structural
Equation Modeling," Journal of the Academy of Marketing Science, vol. 43, no. 1, pp. 115-135, 2015.

[9] S.D. Marcelina, I. G. Febryano, A. Setiawan and S. B. Yuwono, "Persepsi Wisatawan terhadap Fasilitas Wisata di Pusat Latihan
Gajah Taman Nasional Way Kambas," Jurnal Belantara, vol. 1, no. 2, pp. 45-53, 2018.

[10] N. Srijani and A. S. Hidayat, "Pengaruh Fasilitas terhadap Kepuasan Pelanggan di Aston Madiun Hotel & Conference Center,"
Wiga: Jurnal Penelitian Ilmu Ekonomi, vol. 7, no. 1, pp. 31-38, 2018.

[11] F. Tjiptono, Pemasaran Jasa—Prinsip, Yogyakarta: Andi Offset, 2014.

[12] A. D. Kalangi, J. Massie, I. Ogi and F. L. S. Korompis, "Peranan Dimensi Kualitas Pelayanan terhadap Kepuasan Pelanggan di
Rumah Kopi Glori-A Kawangkoan," Jurnal EMBA: Jurnal Riset Ekonomi, Manajemen, Bisnis Dan Akuntansi, vol. 11, no. 1, pp. 23-32,
2023.

[13] R. Rukuiziené, "The Empirical Analysis of Rural Tourism Service Quality Criteria for Implementation Strategic Marketing
Options," Management Theory & Studies for Rural Business & Infrastructure Development, vol. 10, no. 3, 2007.

[14] A. O. Wisata, "Kepuasan Wisatawan terhadap Situs Warisan Budaya Candi Prambanan," Jurnal Ecodemica, vol. 2, no. 2, 2018.

[15] L. Gustina, Y. Yasri and Y. Engriani, "Pengaruh Experiential Marketing terhadap Minat Kunjung Ulang Wisatawan pada Obyek
Wisata Pantai Air Manis di Kota Padang," Jurnal Praktik Bisnis, vol. 8, no. 1, pp. 52-62, 2019.

[16] S. Kusumaningrum, N. Rachma and M. K. ABS, "Pengaruh Persepsi Harga, Promosi dan Kualitas Layanan terhadap Minat
Kunjung Kembali Wisatawan Melalui Kepuasan sebagai Variabel Intervening (Studi Kasus Mahasiswa FEB Unisma Angkatan
2018)," E-JRM: Elektronik Jurnal Riset Manajemen, vol. 11, no. 8, 2022.

[17] B. Darma, Statistika Penelitian Menggunakan SPSS (Uji Validitas, Uji Reliabilitas, Regresi Linier Sederhana, Regresi Linier
Berganda, Uji t, Uji F, R2), Guepedia, 2021.

[18] E. Yusup, "Uji Validitas dan Reliabilitas Instrumen Penelitian Kuantitatif," Jurnal llmiah Kependidikan, vol. 7, no. 1, 2018.
[19] D. A. N. N. Dewi, Modul Uji Validitas dan Reliabilitas, Semarang: Universitas Diponegoro, 2018.

[20] R. S. Hamid and S. M. Anwar, Structural Equation Modeling (SEM) Berbasis Varian (Konsep Dasar dan Aplikasi Program Smart
PLS 3.2.8. dalam Riset Bisnis), Jakarta Pusat: PT Inkubator Penulis Indonesia, 2019.

[21] T. G. Berutu, A. Hoyyi and S. Sugito, "Analisis Kepuasan dan Loyalitas Pelanggan dalam Pemesanan Tiket Pesawat secara Online
Menggunakan Pendekatan Partial Least Square (PLS)," Jurnal Gaussian, vol. 7, no. 4, pp. 361-372, 2018.

[22] Solimun, Analisis Multivariat Pemodelan Struktural: Metode Partial Least Square-PLS, Malang: CV Citra Malang, 2010.

[23] W. W. Chin and J. Dibbern, An Introduction to A Permutation Based Procedure for Multi-Group PLS Analysis: Results of Tests of
Differences on Simulated Data and A Cross Cultural Analysis of The Sourcing of Information System Services Between Germany
and The USA, Berlin: Heidelberg: Springer Berlin Heidelberg, 2009.

[24] ]J. F. Hair, C. M. Ringle and M. Sarstedt, "Partial Least Squares Structural Equation Modeling: Rigorous Applications, Better Results
and Higher Acceptance,” Long Range Planning, vol. 46, no. 1-2, pp. 1-12, 2013.

DOI: 10.12962/i27213862.v9i1.9951 Department of Statistics, Institut Teknologi Sepuluh Nopember



INFERENSI, Vol. 9(1), May. 2026. ISSN: 0216-308X (Print) 2721-3862 (Online)

86

[25] J. F. Hair, G. T. M. Hult, C. M.. Ringle and M. Sarstedt, A Primer on Partial Least Squares Structural Equation Modeling (PLS-SEM),
Los Angeles: SAGE Publications, 2021.

[26] R. R. Marliana, "Partial Least Square-Structural Equation Modeling pada Hubungan antara Tingkat Kepuasan Mahasiswa dan

Kualitas Google Classroom Berdasarkan Metode Webqual 4.0," Jurnal Matematika, Statistika dan Komputasi, vol. 16, no. 2, p. 174,
2019.

[27] I. Ghozali, Structural Equation Modeling: Metode Alternatif dengan Partial Least Squares (PLS), Semarang: Universitas
Diponegoro, 2014.

@ @ @ © 2026 by the authors. This work is licensed under a Creative Commons Attribution-
ShareAlike 4.0 International License (http://creativecommons.org/licenses/by-sa/4.0/).

DOI: 10.12962/i27213862.v9i1.9951

Department of Statistics, Institut Teknologi Sepuluh Nopember


http://creativecommons.org/licenses/by-sa/4.0/

